Duty kree:
Trusted,
Transparent,
Secure

A global industry campaign against
counterfeiting, intellectual property
theft and illicit trade.




Campaign Partners

Each regional association has a role to play
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A global problem
requiring a global

Luury brands lose $30.3 billion due to online
appro ach o counterfeitingin 2007

Counterf

Counterfeiting, intellectual property
theft and illicit trade cause economic
and reputational damage to the
entire travel retail industry through
lost sales opportunities.

. Luxury Goods . Tobacco

“ It is estimated the

- | — - global economic value
. Alcohol . Cor_lfectlonery of counterfeiting and
& Fine Food piracy in 2022 could
. Perfume & reach $2.3 trillion

Cosmetics



Some criminals claim their counterfeit
products are from the Travel Retail channel
to make them appear legitimate
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Home UK

Counterfeit goods worth record £87m
found as police raid shipping containers
In Manchester
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Dangerous fake perfumes which may contain harmful

It took 14 days for police and partner agencies to deal with all the fake gear - and work's
chemicals and urine seized in Counterfeit Street Tl 5 g 8

now under way to trace its origin and arrest those responsible.




Taking a public stance to demonstrate
our industry’s integrity

Trwaled f{)-t e 15 yeara
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The duty free industry loses millions every year in lost If we don’t:

sales opportunities as a result of these criminal

activities. Q Criminality, enablers NGOs and commentators

: of organised crime attempt to associate duty free
We want to see it stamped out for good. Every dollar and terrorism. and with things that it is not —
lost to illicit trade is a dollar unable to be earned by law- other black market such as free zones and
abiding businesses. A strong stance against illicit trade activity grows deliberately mislabelled
will unlock growth opportunities for our industry. ' counterfeit products

The duty free industry is calling upon governments to do
more to solve this global problem. We want to establish

effective working partnerships with other industries, key Q Our businesses suffer — Q We become targets for
agencies and intergovernmental organisations to both economically and unnecessary regulatory
continue to tackle illicit trade in all its forms. reputationally. intervention, and unfair

attacks.



The Duty Free label is fraudulently
misused by criminals to make illegal

products appear authentic

lllicit whites

Legitimately manufactured tobacco products
transported to another market and knowingly
sold without relevant duty paid.

lllicit /counterfeit tobacco

Products illegally manufactured and sold by
a party other than the original trademark or
copyright owner.
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Duty kree — Trusted,
Transparent, Secure

A global industry campaign to:

v' Amplify our existing position as an authentic
and trusted industry with strong anti-
counterfeiting, anti-intellectual property theft
and anti-illicit trade credentials and a robust
and secure supply chain

v' Demonstrate our commitment to fighting
counterfeiting, intellectual property theft
and illicit trade around the world




Publicly declaring our stance
against illicit trade

v An industry statement reaffirming v'An extension of the UN
our zero-tolerance approach to . Global Compact, and
illicit trade, and a commitment an expression of the

v' Launched July 2023

v/ 13 retailer signatories
and growing.

by retailers and suppliers to do industry’s rejection of

business with companies with clear

all forms of criminality.
anti-illicit trade policies in place.

zero-tolerance
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DFWC / TFWA
Anti-illicit trade
declaration

The declaration is growing in strength,
but we need your support to ensure its
success, and to demonstrate our
industry’s commitment to combatting
illicit trade, counterfeiting and intellectual
property theft
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What’s next for the declaration?

Continue to grow the declaration through further retailer, supplier and
supporter signatories

Support its incorporation in company ESG strategies and plans

Ongoing engagement with key regulatory and enforcement agencies,
thought leaders and like-minded organisations

The
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ORGANIZATION o )
Global Illicit Trade Summit
Under the lens
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United Nations .
Educational, Scientific and -
Cultural Organization

Task Force on
Countering lllicit Trade
(TF-CIT)
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