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Sales vs Passengers — 40 Years

DDF Annual Sales & Passenger Statistics
1984 - 2023
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CAGR over 39 Yrs. 12.85% Sales, 8.5% PAX
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Sales vs Passengers (2014 - 2025)

Annual Sales & Passenger Statistics
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DDF| PAX Vs Sales Recovery = 2023 Y1D
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2023, 2022, 2021 (Jan - Dec) % To 2019 (baseline)
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Retail Business = Spend per PAX

2023, 2022, 2021 (Jan - Nov) % To 2019 (baseline)
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Retail Business — Spend Slabs 2023 (Jan = Jun)

4,500,000 100%
-24%
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1
i Combined drop of 19.6% in transactions where spend per transaction is < $137 i
I Drop in transaction numbers for spend slab <$137 is more than overall drop in transaction numbers (20% Vs 17%) !
i Transactions with spend <$137 accounted for 87% of total number of transactions in 2019 :
1 1



Retail Business — Area Wise Sales

Values in AED
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Product Group Sales 2023 Vs 2019 (Jan-0Oct)

PRODUCT GROUP PRODUCT GROUP

Delicg:)essen 2019 (Jan - OCY) Delicc;)f]essen (Jan - Oct)

3.5% Others
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188 168
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INDIA Share to DDF (Jan-Oct) 2023, 2022, 2019

13.98%
\

12.36%
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DDF | INDIA PAX- Product group Share = Jan fo Oct
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DDF | INDIA PAX- Product group = 2023

India by Product Category Jan - Oct (2023 Vs 2019)
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CHINA PAX | Share o DDF and Far East = 2019, 2022, 2023

China to Far East

CHINA Share (Jan - Oct)

____________________________________________

. Departing PAX
2019 1.7m PAX at $248.0m !
2023 0.93m PAX at $125.6m !

____________________________________________
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Sales Value in USD Millions

=y Product Group — CHINA Category Share 2019, 2023
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DDF | CHINA PAX- Product group = 2023

China by Product Category Jan - Oct (2023 Vs 2019)
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CHINA Brand Preference
[Jan — Dec] 2019
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6
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Top 20 Brands — cHINA 2023 Vs 2019

60% China Sales Share from Top 20 Brands [YTD 2023]
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AFRICAN Region Share to Total Company (Jan-Oct) 2023, 2022, 2019

9.97% 9.79%

8.91%

AFRICA TO DDF

Africa Departing PAX is 8.47% of Total Departing PAX in 2023 (Jan - Oct)




AFRICA - Top Contributors to Region Sales (Jan-Oct 2023)

OTHERS
pL

Top 8 from around 25
Countries of Destination

. 0 .
MOROCCO Equalling 76% Share to Region

V) / ," [
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DDF | AFRICA PAX =Product Share = 2023 (jan-o0c¥
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Technology
17.5%

Delicatessen
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7.0%
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2023
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Perfumes
24.3%

Technology
14.6%

Spend per PAX for 2023 - USD 46.00



Thousands
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DDF | AFRICA PAX- Product group = Jan to Oct

3.37%

Africa by Product Category Jan - Oct (2023 Vs 2019)

$36,582 »3/.816

-19.44%

28,223

22,736
48.60%
i -21.33%
$17,372 86.12% 12.66%
4.03% -11.98%
15,043 :
$14,029 3 $14,247 -37.18%
$11,69 313,138 $11,552 $12,423
: $11.104 11,224 10,935 $11,051 -28.53% -32.47%
$7,53 $6,942 $7.454
6,417
$4,586 $5,034
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B Jan - Oct 2019 @ Jan-Oct 2023



DDF — Major Categories Sales | Jan - Oct
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“Ha023va 2010 } | 9.9%

L 35.7% $113,879 $105,253 $109,4
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Sales Comparison of Major Categories

22.8%
Jan - Oct (2023 Vs. 2022, 2019) ..
14.9% $293,249
3.4%
o $249,507
30.9% e $245,061
36.2 % 95.2%
64.8% -7.8% $213,643

$217,036
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Retail Business - Impact of Price Increases | jan-oci

USD in Millions 2023 Actuals Vs 2023 based on 2022 Price

300 100.00%

Net Values in USD Millions

90.00%

250 83.1% . 83.2%
\ 76.9% \ e 76.5% 80.00%
3.9%
42.4 70.00%
0,
200 G;QA’
5.6% - 60.00%
8.4
150 \ 50.00%
0 All Categories o
5.0% 53.7 % of SKUs Matched 40.00%
88% in sales from Matched SKUs
100 4.5
* 3.7% 30.00%
161 153 5.8% - 170 x 2.5 4.0%
3.1 12'4 20.00%
50 X
92 23
70 o
-V, 54 60 10.00%
0 0.00%
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Retail Business | Liquor Sales - by Volume 2023 vs 2019

Liquor in Liters
Jan - Oct (2023 Vs 2019)

LITRES - Thousands

4,000
-18.4%
3,519
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3,000 2,870
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636 616 -12.5% 32.7% 6.9% 17.8% -28.6% 15.6% e
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Retail Business — Brand Positioning 2023
2022 vs

40% of Total Sales.

Top 25 Brands Representing
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Retail Business | 2023 Vs 2024 - Forecast

3.1%
$380

-2.9%

L FORECAST 2023 - $2.135 B
BUDGET 2024 - $2.164 B

$300
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$250 $239
3.5% s208 21 200 $215
00 s 0.9%
21% 0.4% $169 9163
- s140 514
s105  $105 $106 111
$100 74 $76
$50

$0

Var 1.38% | $310_ $301
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$215 $215
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Retail Renovations| Concourse B |iiguortobacco 013
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Thank You
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