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Sales vs Passengers – 40 Years
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CAGR over 39 Yrs. 12.85% Sales, 8.5% PAX 



Sales vs Passengers (2014 – 2025)
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DDF| PAX Statistics – 2023 Jan to Oct
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DDF| PAX Vs Sales Recovery – 2023 YTD
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Retail Business – Penetration Rate
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Retail Business – Spend per PAX
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Retail Business – Spend Slabs 2023 (Jan – Jun) 
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Retail Business – Area Wise Sales

30,679 

142,912 

19,292 

330,994 

107,139 113,414 

317,681 

560,114 

1,295,041 

40,638 

121,590 

9,344 

241,928 

108,238 
76,866 

236,130 

520,862 

1,055,231 

43,738 

133,960 

8,942 

350,462 

139,359 
105,309 

296,535 

664,822 

1,389,930 

 -

 200,000

 400,000

 600,000

 800,000

 1,000,000

 1,200,000

 1,400,000

 1,600,000

OTHERS ARRIVALS AMIA CD T2 CC CA CB TOTAL COMPANY

Area wise Sales Analysis (Jan – Oct) 

% Var 2023 Vs 2019

% Var 2023 Vs 2022

2019 2022 2023

42.5 %

-6.2 % -53.6 %

5.8 %

30 %

-7.1 %

-6.6 %

18.6 %

7.4 %

Values in AED

7.6 %

10.1 % -4.3 %

44.8 %

28.7 %

37 %

25.5 %

27.6 %

28.5 %

% 2023 Vs 2019

% 2023 Vs 2022



Perfumes
 293 

16.8%

Wines & Spirits
 250 

14.3%

Fashion
 214 

12.3%
Gold

 172 

9.8%

Tobacco 

Goods
 168 

9.6%

Watches & Jewellery
 148 

8.5%

Technology

 138 

7.9%

Confectionery

 114 

6.5%

Cosmetics
 86 

4.9%

Delicatessen

 61 

3.5% Others

 100 

5.7%

Perfumes
308

15.17%

Wines & Spirits
304

14.99%

Cosmetics
233

11.46%

Tobacco
224

11.03%

Watches & 

Jewellery

188

9.28%

Technology
162

7.96%

Fashion

134

6.62%

Gold
130

6.43%

Confectionery

127

6.26%

Delicatessen

80

3.97%
Others

138

6.82%

Product Group Sales 2023 Vs 2019 (Jan – Oct)

Sales Value in USD Millions

PRODUCT GROUP 

2019 (Jan - OCT)

PRODUCT GROUP 

2023 (Jan - Oct)

Sales Value in USD Millions



Retail Business – Region Wise | Jan – Oct (2019, 2022, 2023)
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DDF | INDIA PAX- Share – Jan to Oct
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DDF | INDIA PAX- Product group Share – Jan to Oct
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DDF | INDIA PAX- Product group – 2023
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CHINA PAX | Share to DDF and Far East – 2019, 2022, 2023
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Product Group – CHINA Category Share 2019, 2023
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DDF | CHINA PAX- Product group – 2023
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Top 20 Brands – CHINA  2023 Vs 2019
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DDF | AFRICA PAX – Share (Jan – Oct)
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DDF | AFRICA - Share by Country – 2023
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DDF | AFRICA PAX – Product Share – 2023 (Jan – Oct)
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DDF | AFRICA PAX- Product group – Jan to Oct
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DDF – Major Categories Sales | Jan - Oct
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Retail Business - Impact of Price Increases |Jan – Oct 
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Retail Business | Liquor Sales - by Volume 2023 vs 2019

 -

 500

 1,000

 1,500

 2,000

 2,500

 3,000

 3,500

 4,000

WHISKY BEER WINE VODKA GIN RUM LIQUEUR CHAMPAGNE BRANDY TEQUILA OTHERS

3,519 

2,183 

1,069 

616 

224 246 
154 124 140 81 

264 

2,870 

1,736 

636 

490 

196 166 165 146 100 94 
215 

LITRES - Thousands
Liquor in Liters

Jan - Oct (2023 Vs 2019)

2019 2023

-18.4%

-20.4%

-40.4%

-20.4%
-12.5% -32.7% 6.9% 17.8% -28.6% 15.6%

-18.7%



Retail Business – Brand Positioning 2023
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Retail Business | 2023 Vs 2024 – Forecast   
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Retail Renovations| Concourse B |Liquor Tobacco U13

Concourse B



DUBAI DUTY FREE
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