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FOR IMMEDIATE PUBLICATION 

24 October 2012
MEDFA CONFERENCE FOCUSES ON CENTRAL ROLE 

OF MIDDLE EAST IN GLOBAL TRAVEL AND TOURISM
Executives from all over the world are signing up to attend the annual Middle East Duty Free Conference, which will take place on 26th and 27th November in Dubai, with pre-registrations ahead of the same stage last year. Pre-registration closes on 8th November.
Such enthusiasm for this regional business event stems from the rapid growth of travel through the region and the consequential development of the duty free and travel retail business. Sales in the airports and airlines of the Middle East region amounted to nearly US$3.3 billion in 2011, 7% of the global market and 14% up on the previous year, which indicates that this relatively small region is punching far above its weight.
The MEDFA Conference, organised by TFWA on behalf of the Middle East Duty Free Association, will analyse the reasons behind this success, the current expansion of the air transport infrastructure and the future potential of a region which acts as a hub for the world’s travellers.

TFWA and MEDFA are pleased to announce the latest addition to a stimulating programme. In response to a request from the stakeholders, there will be a session on current challenges to the industry with input from some big hitters in the region: Glen Morgan from DFS and Sean Staunton of Dubai Duty Free. 
John Sime, MEDFA President & VP Retail Services Emirates Airline will start proceedings with a welcome to delegates. Keynote speaker Dr Ghanem Al Hajri, Director General, Sharjah Airport Authority will describe the aviation industry in the Middle East, looking at growth factors and how airports in the UAE are responding to increasing demand.
Widening the focus, Dr Costas Verginis, Director, Consulting Real Estate & Hospitality, Deloitte & Touche will set the Middle East in the context of the global economy against the backdrop of political unrest with special reference to the travel patterns of people from China and India. 

In ‘About Africa: focus on business in North & South Africa’, Miguel Angel Martinez, COO Dufry Africa, David Brenner, CEO - Tigers Eye Division of Tourvest and Paul Topping, Independent Director, Flemingo will assess the growth drivers, recent performance and their expectations for the future.   

Peter Mohn, Partner m1nd-set and Cyril Fabre, Partner Bain & Co. Dubai will analyse the shopping behaviour of customers in two separate channels in Middle Eastern markets in ‘Shopper insights: downtown and duty free’. 
Robert Thorpe, Managing Director, DC Activ, David Judge, Executive Creative Director and co-founder, Start Judge Gill and Anne Kavanagh, Kavanagh Communications will provide differing perspectives on how to engage the customer at all stages of the travel experience using technology and social media in '360° Communication’.
Stephan Pichler, CEO, Jazeera Airways will open the second day with his insight to business models to enhance revenues in the airline sector in ‘Building the brand in the Middle East’.
‘Excellence in the air’, where creating positive customer experiences at close quarters is key to successful retailing, will be addressed by inflight retailers, airlines and suppliers: Rami Madi, General Manager, Traveller Ltd, Keith Hunter, Senior VP Qatar Duty Free and Qatar Airways Inflight Duty Free, Stuart McGuire, Group MD, Scorpio, Jean-Charles Seite, VP Europe Middle East & Africa, Estée Lauder Travel Retail Inc and Selwyn Grimsley, CEO, Tourvest Duty Free.
Original approaches by suppliers are the topic of ‘Brand news: innovation in duty free & travel retail’ with contributions from David Francis, General Manager Worldwide Duty Free JTI, David Freeborn, Managing Director, Pernod Ricard Gulf and Stefan Dembinski, L’Oréal Luxe Travel Retail, Europe & Middle East.
 ‘East meets West: a focus on China, India and the Chinese and Indian travellers in the Middle East’, the final session, will see the two Asian giants, which route millions of passengers through the Middle East, go under the spotlight. Kapil Kaul, CEO, CAPA India and Deepak Talwar, Chairman, IDFS Trading will look at India and Bernard Creed, Vice President Finance, Dubai Duty Free, Nagesh Devata, Market Development, Asia, ME, Africa, Mastercard and Alexander Glos, CEO, I2I will look at China.
The MEDFA Conference will be moderated by Dermot Davitt, Executive Director & Deputy Publisher, The Moodie Report and John Sutcliffe, Consultant Director, Aer Rianta International Middle East.

Ample networking time has been scheduled into the programme supported by generous sponsors: Official Carrier - Emirates Airline; Diamond Sponsor & Gala Dinner Host - Dubai Duty Free; Platinum Sponsors - Imperial Tobacco International, Pernod Ricard,  Le Sportsac, Patron Spirits; AerRianta Int’l Middle East and Bahrain Duty Free; Gold Sponsors - Ferrero Travel Market, Gulf Beverages, LS Travel Retail and Tourvest Duty Free; Silver Sponsors - Counter Intelligence Retail, Hershey’s and Perfetti van Melle; Welcoming Cocktail - Dufry Sharjah; Lunches - Traveller Limited and Qatar Duty Free; Coffee breaks - Nestlé and International Duty Free Trading Agencies; Conference Portfolio and Bag - Travel Retail & Duty Free Markets; Badge Lanyards – The Moodie Report; Gifts – Jack Daniels, Toblerone,  Clarins Group and Kings Tobacco. 
The Media Partners are Duty Free News International, The Decision Makers, Frontier, Frontier Brands, Gulf-Africa Duty Free Magazine, The Moodie Report, Travel Retail & Duty Free Markets, Travel Retail Business and Travel Retailer International.
The 11th MEDFA Conference is being staged in a glamorous new venue - the Jumeirah Creekside Hotel in Dubai – which will provide a delightful backdrop to this information and networking event for upwards of 470 trade delegates.

Delegates are urged to sign up now for the MEDFA Conference with substantial savings for groups of four or more delegates, special hotel rates for those registering before 25 October and preferential airfares from the Official Carrier, Emirates. Pre-registration closes on 8th November. 
The latest programme and full details can be found at www.tfwa.com. 
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