FROM PERSONALISED TO PREDICTIVE
TO COGNITIVE STORE EXPERIENCES
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DEEP DATA AND RYBRID
TECHNOLOGIES WILL FUEL
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Smart Contact Lens frc Google

Ophthalmic Electrochemge

Sensors to detect sugar levels.
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Smart Contact Lens from Samsung

AR experience with built-in
camera and sensors are controlled
by blinking.
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Smart Contact Lens from Sony

Records:video and images:with a
simple blink'and manages to
store them right there and then
on the user's eyeballs.



Alibaba shopping using Magic Leap

Mixed-Reality Shopping is here.
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Future concept stores will have

bi-directional mixed
reality experiences.



IMMERSIVE,

DEEP DATA AND HYBRID
TECHNOLOGIES WILL FUEL
THE FUTURE OF RETAIL.



—
g

Memo error from

© MemoMI 2015



© MemoMI 2015




Tensor Flow from Google

Open Source Software Library for
Machine Intelligence.
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Future concept stores will have

Al support that's capable
with empathy.
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Intelligent Retail Analytics

Treat your Brick and Mortar Stores
just like how you treat your
eCommerce Stores.




Four layers to Current Intelligent Retail Analytics

Sensor Layer
Processing Layer
Analysis Layer
Presentation Layer



Location Intelligence from Quadron

Allows you to acquire new
customers, retain them,
iIncentivise them to spend more
and maximise their lifetime value
through detailed customer and
location insights.

© Quadron 2016 @JosephBihag Almost Impossible Agenc



© Quadron 2016

QUADron

josephbihag

@]osephBihag



Five layers to Future Intelligent Retail Analytics
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Cognitive Analytics from IBM Watson

Insights that can offer customers
products they want when they
want them—the way that they
want them.
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Future concept stores will have

cognitive prediction analytics
as standard.
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Reality Editor from MIT MedialLab

New tool for empowering you to
connect and manipulate the
functionality of physical objects
near you.
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Future concept stores will have

hybrid and open connectivity.



At Almost Impossible Agency

we create almost impossible
creative solutions to your
business problems.
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