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MENA Economic Performance |
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MENA Economic Performance |
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MENA Economic Performance | GDP and Population
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MENA Economic Performance |
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Middle East Travel & Tourism | Middle East Travel & Tourism performance
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Middle East Travel & Tourism | Middle East Travel & Tourism performance

Middle East Total Contribution to GDP
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Middle East Travel & Tourism | Hotel occupancy rate projections
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Middle East Travel & Tourism | Key trends

Niche tourism —
for example: sports
& adventure

Growth of budget
segment

Meetings,
incentives,
conferencing &
exhibitions
(MICE)

Entry of new
operators

Key Themes across
GCC nations

hariah compliant Residential
pbrands for conscious offerings by hotel
EVEIEES brands

Partnerships
Aviation & transit between operators
and developers

Source: Deloitte Analytics
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Middle East Retail | Retall Trade market size 2006-2010

I Retail trade size (sales USD S Billion)
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Middle East Retail | Contribution to GDP

B GDP at Current Prices (USD Billion) = Retail Trade as a Percentage of GDP
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Middle East Retail | Key consuming trends — Emerging Market& GCC

Entry of
global retailers

Duty free sales Tightening of credit

Source: Deloitte Analytics
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Final Thoughts

 MENA tourism attractiveness is (overall) increasing
« MENA airlines are (overall) getting stronger
 MENA passenger movement will likely continue to increase
« Key growth markets will likely be China and India
* What more can be done?
 More demand generators — reason to visit e.g.
Mohammad Bin Rashid City
- Be aware of what is happening in the East e.qg.
Singapore
« Continue to innovate and move forward
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